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• Defn: Fresh bean pod

➢Beans harvested at physiological maturity before the pods are
dry and sold for consumption.

• Problem

➢Currently the fresh bean pod is a US dollar 2 million niche
market product that is taking the bean industry by storm
especially in the urban and peri-urban areas of Uganda and we
are seeing external markets showing lots of interest and
promise.

➢Fresh bean pod product suffers from deterioration and
became easily unsellable immediately after harvest. This is the
major reason for this product profile.
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• Personally, I think;

Preparing a Product Profile is a daunting task. You have to
listen to so many different people. You also need to analyze
what they’re saying and turn it into a description that
enables you to ‘see’ the new variety. This requires a lot of
patience. But Product Profile development is a must – and a
game-changer.
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Listening
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